A
\/\
2\ Publications Report 2015

I’'m pleased to table this report for the year ending December 31, 2015—my fourth as the director of
publications for the Society and editor of Up the Gatineau!.

Up the Gatineau! is the Society’s flagship publication, with 41 volumes to date. We also promote and sell
many other publications of local history interest. In addition to our own Society-published books, a map
and poster, we carry books by local authors. Our newest book in the last category is Norma Geggie’s
Touring Historic Wakefield, released at the end of 2015.

In 2015, the Society sold publications directly to the public as well as through 15 local retailers, including
two in Cantley. In addition to our own events, in 2015 we set up a publication table at the Wakefield
Farmers’ Market, the QUAIL Christmas Fair, the Wakefield Craft Fair and les Rencontres de Patrimoine.
We continued our special marketing of complete sets of Up the Gatineau!, in an attractive gift bag
designed by Shirley Brown.

In 2015 we sold a total of 1,100 volumes of UTG! (compared to 764 in 2014). This included 13 complete
sets of UTG! (compared to 10 in 2014) and 343 copies of the newest Volume 41 (compared to 224 of
Volume 40 sold in its first year—a 35% increase). Society members also receive a free copy of the current
Up the Gatineau! with their membership. A further 110 other publications were sold in 2015, down from
190 in 2014.

2014 2015 Year over year change
Direct sales: $5,399 $4,727 ($672)
Sales through our retailers $1,779 $2,827 $1,048
Total Sales: $7,178 $7,554 $376

The overall increase of almost $400 was driven by increased sales via our local retail outlets and is partly
attributable to strong sales in Cantley, given that Volume 41 was solely focused on articles about Cantley.
Although our own direct sales have decreased from 2014, that year’s strong showing was due to first year
sales of our new fourth edition of Hurling Down the Pine.

The success of Up the Gatineau! is due in no small part to the capable editing and production team—
Adrienne Herron (cover design and photo editing), Margaret Coleman and Paul Gessell (assistant
editors), Beth Macfie (copy editor) and Frances Curry (layout and indexing). For a third year, Dave Dunphy
and Shirley McGlashan have looked after sales, distribution and inventory management of all
publications.

Our primary means of communication to members on news and events is a quarterly newsletter,
creatively produced by GVHS Director Shirley Brown and sent out by email (if we have your email address)
or through the post. Current and previous newsletters are accessible on our =

website at www.gvhs.ca and we also communicate events on its home page, Up the
all ably managed by our webmaster, Erik Rask. Gatineau!

Volurre

Submitted by

Louise Schwartz

Director, Publications

Gatineau Valley Historical Society



http://www.gvhs.ca/

